
Co-creation research 

Customer journey 
mapping 

Brand essence 

Brand mission / vision 
statement 

Brand promise 

Brand attributes 

Brand story 

Role of the brand in 
customer's life 

Positioning 

Narrative branding 

USP (unique selling 
proposition) 

3D brand brief 

Value proposition 
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It is eye-opening to see that even the most widely used 
branding tools are not seen as particularly effective 
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Branding tools: Use vs. Useful 

Branding tools used in your organization 


